Ministry Leaders Tackle Crisis of Youth ‘Slipping Out the Back Door’ First annual 180° Symposium Convenes at Andrews University by Suarez, Keri
Andrews University
Digital Commons @ Andrews University
Lake Union Herald Lake Union Herald
12-2008
Ministry Leaders Tackle Crisis of Youth ‘Slipping
Out the Back Door’ First annual 180° Symposium
Convenes at Andrews University
Keri Suarez
Andrews University
Follow this and additional works at: https://digitalcommons.andrews.edu/luh-pubs
Part of the Biblical Studies Commons
This News is brought to you for free and open access by the Lake Union Herald at Digital Commons @ Andrews University. It has been accepted for
inclusion in Lake Union Herald by an authorized administrator of Digital Commons @ Andrews University. For more information, please contact
repository@andrews.edu.
Recommended Citation
Suarez, Keri, "Ministry Leaders Tackle Crisis of Youth ‘Slipping Out the Back Door’ First annual 180° Symposium Convenes at
Andrews University" (2008). Lake Union Herald. 577.
https://digitalcommons.andrews.edu/luh-pubs/577
Vi s i t  w w w. L a k e Un i o n He r a l d . o r g 	 L a k e  U n i o n  H e r a L d   •   De c e m b e r  2 0 0 8   |  9
News
Ministry leaders 
tackle crisis of youth 
‘slipping out the back 
door’
First annual 180° Symposium 
convenes at Andrews University
The youth of the Seventh-day Ad-
ventist Church are slipping out the back 
door. This paramount concern of the 
Seventh-day Adventist Church was the 
focus of the “180° Symposium: Slipping 
Out the Back Door—Issues in Min-
istering to Millennials,” a gathering 
of ministry professionals from 
around the world sponsored by 
the Center for Youth Evangelism 
at Andrews University in Berrien 
Springs, Mich.
This three-day symposium, held 
Oct. 1–, started with an open ses-
sion where many participants presented 
research papers followed by a Q&A 
discussion. The symposium provided a 
forum allowing candid, honest presen-
tation of concerns and discussion of 
possible solutions to the mass exodus 
of young people who are “leaving the 
church like water between our fingers,” 
according to a reference made in the 
paper presentation by Ron Whitehead, 
executive director of the Center for 
Youth Evangelism (Global	Youth	Minis-
try—7	Strategic	Themes	&	Emphases, 006–
010). The opening session began with 
this alarming statistic: According to 
Roger Dudley, director of the Institute 
of Church Ministry at the Seventh-
day Adventist Theological Seminary, 
who has researched the church-going 
habits of Seventh-day Adventist youth 
and young adults for over 0 years, “0 
percent to 50 percent of those who are 
baptized members in their mid-teens 
will drop out of the church by the time 
they are halfway through their twen-
ties.”
Whitehead, the first of  sched-
uled paper presenters, set the tone for 
the symposium with a story close to 
his heart: During alumni weekend at 
his high school, he realized more than 
50 percent of his class was no longer 
spiritually active.
The following day, symposium 
participants delved deep into the papers 
through a process of peer review and 
evaluation. After identifying the main 
themes and issues repeatedly floating to 
the surface, five critical themes facing 
Adventist youth were identified: rela-
tionships, service, leadership, identity 
and spirituality. They took these find-
ings to a group of both regular and non-
regular church-attending Millennials.* 
The Millennials concluded relationships 
were the most important theme, and 
while they wanted leadership to respect 
[ Wo R L D  C h u R C h  n E W S ]
Guide magazine 
receives $75,000 
grant for outreach 
project
Guide magazine has received a 
$75,000 grant from Versacare, a Sev-
enth-day Adventist nonprofit organi-
zation, to help launch a new outreach 
magazine for children. 
Building on more than 50 years 
of ministry to Seventh-day Adventist 
children, ages ten to 1, Guide now 
wants to target young people who 
don’t attend an Adventist church. The 
planned monthly outreach version 
of the magazine, slated for release in 
early 009, is designed for church 
members to share with children they 
know through a program called “Guide 
a Friend to Jesus.” Guide is raising 
$50,000 to fund the development 
and promotional costs of launching the 
new magazine successfully. 
“This may well be 
the largest child 
evangelism project 
in the Adventist 
Church since 
Guide began in 
195,” said Guide 
editor Randy 
Fishell. “We are very 
grateful to Versacare for 
their generous support.” 
Versacare, based in Corona, Calif., 
seeks “to serve humanity by engaging in 
activities that will further the king-
dom of God and restore the ‘Image of 
God’ in man,” according to the mission 
statement found at the organization’s 
Web site, www.versacare.org. Through 
its nonprofit foundation, Versacare 
provides about $1 million annually to 
projects worldwide. Past grants have 
assisted causes as diverse as health care, 
education, evangelism, historic preser-
vation and child care. 
“This new undertaking is exciting, 
and challenging, and we wish you well 
as you continue to develop it,” wrote 
Versacare vice chairman and president 
Robert E. Coy in a letter to Guide.
Guide is currently holding a contest 
to name the new magazine. For more 
information about the outreach proj-
ect, including ways to get involved, visit 
www.guidemagazine.org/friend or call 
01-9-07.
Nick Bejarano, periodical marketing 
manager, Review and Herald Publishing 
Association







them, they don’t respect leadership. 
“I believe every generation from the 
get-go has said, ‘If you give it to me, I’ll 
run it. I’ll show you how it’s done,’” said 
Japhet De Oliveira, associate director 
for the Center for Youth Evangelism. 
“When I was a teenager, I knew every-
thing. When I was in my twenties, I 
had the energy to do everything. When 
I was in my thirties, I believed I could 
take the world wherever it needs to go. 
Yet, sometimes when we get older, we 
forget we still need to learn.”
De Oliveira continued, “We need 
to fundamentally change our entire 
leadership culture: move it away from 
management to leadership; away from 
control to encouragement and empow-
erment. We have a lot of those types of 
leaders already, but we simply don’t have 
enough of them.”
The symposium participants then 
took the Millennials’ feedback and sepa-
rated into five groups to narrowly target 
the issues and possible solutions in the 
five categories.
This symposium, the first of its 
kind within the Seventh-day Adventist 
church, caught the attention of Peter 
Landless, associate director of health 
ministries for the General Conference. 
Originally scheduled to attend an over-
seas conference along with his director, 
Landless changed his plans. “I didn’t 
feel it was important [to attend]; I felt 
it was essential. We spend a lot of time 
evangelizing, yet we have—right in our 
homes and our schools—young people 
who are being pulled and drawn away 
by so called ‘millennialism.’ We, 
as a church, have to start listening, 
meeting, talking and acting.”
Ron Pickell, coordinator of 
Adventist Christian Fellowship 
(ACF), a public college campus 
ministry for the North Ameri-
can Division, researched what he 
calls a fundamental blind spot in 
Adventist youth ministry: all of 
the attention is focused on the 
Adventist education system. “My 
hope and prayer is that what we 
are doing here will help change 
Adventist youth ministry. If a youth 
isn’t in our educational system, then we 
don’t see you.” While there are ,000 
Adventist young people attending a sys-
tem school, there are 50,000 Adventists 
who are attending school outside of 
the Adventist system and 19 million 
students on public college campuses in 
North America. “I represent a big part 
of that group that is matriculating out. 
We have little money, little support 
and little focus toward them. But ACF 
is a start. It’s a beginning. I’m hopeful 
that this symposium is going to make 
some difference.”
Like Pickell, Lisa Hope, director 
of Adventist Christian Fellowship in 
the Georgia-Cumberland Conference, 
works closely with Adventist students 
on public college and university cam-
puses. She brought a unique perspective 
to the 180° Symposium. “The views of 
many of our students who attend public 
universities are sometimes quite differ-
ent than Adventist students in an Ad-
ventist setting. It’s very important to me 
to be able to voice their views—views 
very much immersed in post-modern, 
secular culture. They want to know 
how being an Adventist really makes 
a difference practically,” she says. “I’m 
very passionate about wanting the voice 
of young adults to be heard, particularly 
the young adults who have walked out 
the back door.”
These concerns are echoed around 
the world. Jeroen Tuinstra, youth direc-
tor for the Netherlands Union, worked 
in the core group focused on identity. 
“A clear identity has to be given to our 
youth because they are actually asking, 
‘Where do we belong as Adventists? 
What are we?’ The problem is the iden-
tity we provide is already fragmented 
and it is a very old identity.”
More than just a chance to exchange 
ideas, the 180° Symposium was an op-
portunity for men and women commit-
ted to ministry to share in the challeng-
es and pressures of this Christ-focused 
vocation. Corrado Cozzi, youth director 
for the Euro-Africa Division, said, “This 
kind of work is not administrative work: 
it is a passion, a vocation and a mission. 
I want to be reassured I am not alone, 
and I discovered that I am not. Every 
one of us has the same struggles, the 
same problems, the same challenges, 
and we can support each other.”
Ron Pickell, coordinator of Adventist Christian Fellowship 
(ACF), a public college campus ministry for the North 
American Division, pointed attention to what he calls a 
“fundamental blind spot in Adventist youth ministry.” 
The research presentations coupled 
with the proposed action plans for each 
of the five areas will be compiled into 
a book. The book will be made avail-
able at the January Adventist Ministries 
Convention, a gathering of administra-
tors and ministry directors of the Sev-
enth-day Adventist Church in North 
America.
The 180° Symposium was part of 
the E.L. Minchin Lectureship. It was 
co-sponsored by the Seventh-day 
Adventist Theological Seminary at An-
drews University, the Center for Youth 
Evangelism, the Lake Union Confer-
ence of Seventh-day Adventists and 
AdventSource. 
Keri Suarez, media relations specialist, 
Office of Integrated Marketing & 
Communication, Andrews University 
*Millennials are young people who were 
born between 1980 and 2000. 
Participants in the 180° Symposium worked in groups 
to identify principles and recommend action plans. 
